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Introduction

* The purpose of this project is to improve and adorn the bottle of our
favorite beverage, "Karkade,” which has been around since the time
of the ancient Egyptians. Typically, we purchase it froms jlasll , where

it is packaged in plastic bags. The new packaging has a visually
appealing aesthetic that is appealing, unique, different, and elegant.
If someone wants to gift or deliver the much-loved beverage outside
of Egypt, a better package that stands out would be the ideal
solution.
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Design1
Inspiration: Nubian doors
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Design 2

Inspiration: Nubian doors
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Design 3
Inspiration: Nubian Houses
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iInstant packet option




iInstant packet option
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The Problem and The Main Concept to Solve it

The Problem: There is no visual emphasis on Egyptian I|dentity.
Although it is a luxury brand and is exported abroad, it does not have a
clear Egyptian identity, although it is a product of historical Egyptian
origins and was manufactured by the Pharaohs thousands of years ago.
To manufacture a product of this efficiency and quality, it must have a
clear Egyptian historical shape and identity.

The Concept: The concept is taken from the way the Pharaohs pressed
olives to obtain olive oil. It is also taken from the shape of olive tree
branches,olive fruit, hieroglyphic inscriptions, and pharaonic
ornamentation to to produce a design in the form of a pharaonic mural
that emphasizes the Egyptian identity.



Inspired from: 2D Design:

An ancient painting which shows the ancient Egyptians squeezing the
olives using the manual juicer to represent how old is this Egyptian T m"mm” i ”WW

industry and the olive tree branch to represent freshness and purnes.
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EGYPTIAN MAPS FESTIVAL WINNERS

Nouran Yehia Alhawary
Dina Gamaleldin

Under the supervision:
Dr. Ahmed Attia




